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ellipsiz Safe Harbor

This presentation and the following discussion may contain forward looking statements by Ellipsiz
Ltd ("Ellipsiz") relating to financial trends for future periods.

Some of the statements contained in this presentation or arising from this discussion which are not
of historical facts are statements of future expectations with respect to financial conditions, results
of operations and businesses, and related plans and objectives. Such forward looking statements
are based on Ellipsiz's current views and assumptions including, but not limited to, prevailing
economic and market conditions and currently available information. These statements involve
known and unknown risks and uncertainties that could cause actual results, performance or
achievements to differ materially from those in the forward looking statements. Such statements
are not, and should not be construed, as a representation (express or implied) as to future
performance or achievements of Ellipsiz. In particular, such statements should not be regarded as
a forecast or projection of future performance of Ellipsiz and must not be relied upon for any
particular purpose whatsoever. It should be noted that the actual performance or achievements of
Ellipsiz may vary significantly from such statements.
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ellipsiz 2QFY09 Results Summary

Year on Year Sequential
Results highlights (S$m) 2QFY09 2QFY08 Change 1QFY09 Change
Revenue 39.0 53.5 -27% 46.4 -16%
Gross Profit 4.4 10.7 -59% 8.1 -45%
Gross Profit Margin 11% 20% -9 ppt 17% -6 ppt
Net Profit after Taxes & Ml -5.2 1.0 -605% -1.1 -358%
NPATMI Margin -13% 2% -15 ppt -2% -11 ppt
Basic EPS (cts) -2.04 0.40 -610% -0.45 -353%
Diluted EPS (cts) -2.04 0.40 -610% -0.45 -353%
Shareholders’ equity 101.1 121.8 -17% 105.5 -4%
NAV per share (cts) 39.56 47.62 -17% 41.27 -4%

2Q: 3 months ended 31 December 2008



ellipsiz Revenue Composition

20FY09 1QFYO09 20FY08

PCS
S$21.2m
40%

30% DSS 34% DSS

S$30.6m S$32.3m
66% 60%

DSS : Distribution and Services solutions
PCS : Probe Cards solutions



ellipsiz

Segmental Performance

Year on Year Sequential

Revenue (S$m) 2QFY09

20FY08 Change 1QFY09 Change
Probe Cards 11.9 212 | -44% | 158 | -24%
Solutions
Distribution and 271 323 | -16% | 306 | -11%
Services Solutions
Total 39.0 53.5 -27% 46.4 -16%
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ellipsiz 1HFY2009 Revenue
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ellipsiz 1HFY2009 NPATMI
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ellipsiz 1HFY09 Review

* Probe Cards solutions (PCS) 1H FY2009 revenue declined 39% y-0-y to
S$28m due to weakening demand (particularly in the USA), pricing
pressure and increased competition.

» Distribution and Services Solutions (DSS) 1H FY2009 increased 2% y-o-
y to S$58m due to increased trading activities and contributions from the
fixturing business and communications network assurance businesses.

 Group 1H FY2009 gross profit declined 45% to S$12m on lower sales
and weaker margins. The lower level of manufacturing activities in both
PCS & DSS did not result in proportionate decrease in costs as a major
portion of the manufacturing costs are fixed in nature.



ellipsiz Margin Trends

Margin as % of Revenue
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ellipsiz Balance Sheet Highlights

Maintaining healthy balance sheet
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Balance Sheet Highlights

Maintaining low debt to equity ratio
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Capital Expenditure

Capital
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1HFYO09 Business Updates

Probe Cards solutions

2QFY09 revenue S$11.9m, -24% quarter-on-quarter, -44% year-on-year.

Softened market demand, pricing pressure and increased competition led to
lower sales across product lines.

Successfully completed restructuring activities of European & USA operations
previously announced.

Successfully built first 300mm One-Touch 16G NAND Flash probe card based
on SureTouch™ architecture in Vietnam factory.

Successfully completed qualification of LogicTouch™ with a key customer;
several beta orders in pipeline.

Secured qualification at 2 major customers for Trio™ vertical probe cards.

Strengthened SV Probe sales footprint through Sales & Marketing branch
office in Japan.
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1HFYO09 Business Updates

Distribution and Services solutions

 1HFYO09 revenue S$58m, +2% year-on-year.

* Improvement mainly attributed to increased trading activities and contributions
from the fixturing and communications network assurance businesses.
 Key challenges:
Decline in wafer fab capacity utilizations from January 20009.

Downturn in capital equipment expenditure in semiconductor & electronics
industries.

Intensifying pricing pressures and competition.

 Remain vigilant for opportunities, continue to push for growth in new
businesses & geographies, and drive costs downwards for operational

efficiency.
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Outlook

Worsened global economic situation to remain
for the rest of 20009:

e US GDP shrunk 5% in 4t quarter 2008; global manufacturing production fell
almost 20% in the same period.

* Industry bellwethers Intel & Microsoft have announced factories closures and
steep headcount reductions.

« We expect our businesses to experience a tough 2" half of FY2009, as
semiconductor & electronics manufacturing plants utilizations remain low while
customers focus on reducing inventory levels.
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Thank you!

www.ellipsiz.com

Investor Relations Contact:
Howe Weng Khiong
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M| :+65 63118500
>t wkhowe@ellipsiz.com
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